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Today’s Presentation

® Why tourism is critical to Arizona’s
economy

® How impactful Canadian visitation is
to Arizona

® How Arizona Office of Tourism
promotes Arizona to the Canadian
market.
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Power of Travel

How Travel Dollars Support America
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Source: U.S. Travel Association
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2012 Total Visitation to Arizona

38.1 million Overnight Visitors to Arizona

Domestic
86.9%

International
13.1%

Source: Tourism Economics, Office of Travel & Tourism Industries - U.S. Department of Commerce,

2007-08 Mexican Visitors to Arizona — University of Arizona, Statistics Canada
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2012 Arizona Travel Impact

$19.3 billion in direct travel spending generated in 2012:
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70% of 2012 Travel Spending is by Out-of-State Visitors

2007 2008 2009 2010 2011

Source: Dean Runyan Associates APIZON A



2012 Direct Travel Spending in Arizona -

by Commodity Purchased

Direct Visitor Spending by Commodity Purchased, 2012

Accomodations
$2.6 B
o)
Local Transportation
& Gas

Entertainment
& Recreation
$2.1B 4

$3.7B

$19.3 Billion
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2012 Local, State and Federal Tax revenue generated by
Direct Travel Spending in Arizona
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Travel Industry Tax Revenues represent 7% of all State and Local
Tax Revenues in Arizona

2007 2008 2009 2010 2011
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Source: Dean Runyan Associates AP'ZONA



2012 Local and State Tax revenue generated by

Direct Travel Spending in Arizona

Local and state travel taxes generated $1.6 billion

$1,800
$1,200

$6,000

Wages/Taxes ($ million)

$0

State & Local Elementary Police Secondary  Firefighters
Travel Taxes Teachers Officers Teachers

Travel Taxes Finance Essential Public Services
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2012 Direct Travel Employment in 7
Arizona

2007 2008 2009
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2012 Direct Travel Earnings in Arizona 10

(dollars)
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Gross Domestic Product

Gross Domestic Product in Leading Arizona
Export-Oriented Industries

Travel

Micro-
Electronics

$7.0B
Mining

Aerospace

Agric./
Food Proc.

§2 $4 $6 $8
Gross Domestic Product ($ billion), 2012 estimated
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2012 Canadian Visitation to Arizona

800,000
2012 YOY % Change over: 728,000
2011 3.4% 703,800
700,000 - 2010 12.0% 650 000
2009 30.6% ’
2008 41.5%
600,000 - 557,400
500,000 496,300 e
’ 455,600
400,000 -
300,000 -
200,000 -
100,000 -

2006 2007 2008 2009 2010 2011 2012

Source: Statistics Canada
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2012 Canadian Visitation to Arizona by
Province

Province

% Change 12/11

Source: Statistics Canada

728,000

Alberta 243,600 3.3%
Ontario 168,100 -3.9%
British Columbia 164,500 7.0%
Quebec 52,300 13.2%
Saskatchewan 50,600 45.4%
Manitoba 34,500 -8.5%
Atlantic Canada 14,500 29.3%
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2012 International VisaVUE Spending |4
Trends in Arizona

International to Arizona VisaVue Spending Data
5 million overnight visitors Canada top spenders

Overseas,

(o)
17% Overseas,

28%

Canada,
52%

Source: Statistics Canada
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Arizona’s Competition

Colorado

New
Mexico
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Arizona’s Competition

California , A \ Florida

New York
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rizona’'s Competition
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Arizona Office of Tourism

The Arizona Office of Tourism is the only
statewide tourism entity promoting Arizona as ¢
world-class, leisure destination.

Program of work includes:

B Research

T
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OFFICE OF TOURISM

®  Advertising Campaigns

B Trade and Media relations
Communications and Public Relations

Community and Tribal Tourism Efforts
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AOT FY14 Advertising Campaigns

Today on Expedia:

Escape Winter
Save on \
. you.‘lr stay in

Arizong

BOOK NOW &

Todoy on Expedia:;

Escape Winter
':":3 Save on your
stay in Arizona

BOOK NOW

Iodayon Expedia: Escape Winter.
ave on your stay ir
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Trade and Media Relations

GOODS

Arizona

® Generated more than
145 Canadian articles

Sure, there's that canyon everyone's GET OUTSIDE
talking about. But there's more on offer in

® Produced more than
$1.5 million in PR Value

‘ R e a C h e d I I l O re th a n 33 ground—iike wining, dining and a surprising tervain is 2 whele different beast, The
amount of water. ey stacev mcLacHLAN host “energy vortexes"—but it’s up to you
whether to embrace that new age claim

million Canadian

or just enjoy an endorphin high from the
hike and thrilling view from the top of Bro-
ken Arrow Trail (bestsedonahiking.com).
If you're less into bipeding and more into

four wheels, hop in a Tom Car—a four-

4 ON THE EDGE wheeled, two- or fourseater all-terrain vehi-
:CMbim cle—at SEDONA OFF-ROAD CENTER (21 1 State
inonl?ri;::? Rte. 179, Sedona, 928 2825599, sedoma

X mg‘m“g m;ough of froadeentercom) and fly past the prickly
tunnale and pear cacti to your viewpoint of choice.
ziplining tree-to-
tree—Flagetaff Unless you're afraid of heights (or of
Extremeis an T

! odult-oized looking silly in a harness), FLAGSTAFF EX-

TREME ADVENTURE COURSE (For! Tuthill

jungle gym, doz-
5 ',,:gdg:,t above Loop Rd., Hogstaff, 888-25¢9-0125, flagstaff
W4 the ground. extreme com) is a thriller. Make it through

38 WESTERNLIVING.CA SEPTEMEER 2012
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Thank you!

arizonaquide.com — consumer website

azot.qgov — business website

Mark Stanton
Deputy Director
Arizona Office of Tourism

Mstanton@azot.gov
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