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Today’s Presentation 

• Why tourism is critical to Arizona’s 
economy 

• How impactful Canadian visitation is 
to Arizona 

• How Arizona Office of Tourism 
promotes Arizona to the Canadian 
market.  
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Source:  U.S. Travel Association 

 

Power of Travel 



2012 Total Visitation to Arizona  

Source:  Tourism Economics, Office of Travel & Tourism Industries - U.S. Department of Commerce, 
2007-08 Mexican Visitors to Arizona – University of Arizona, Statistics Canada 

 

38.1 million Overnight Visitors to Arizona

International	
13.1%

Domestic	
86.9%
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2012 Arizona Travel Impact 
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Source:  Dean Runyan Associates 

 

70% of 2012 Travel Spending is by Out-of-State Visitors

$19.3 billion in direct  travel spending generated in 2012:
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2012 Direct Travel Spending in Arizona -                            
by Commodity Purchased 
 

Source:  Dean Runyan Associates 
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2012 Local, State and Federal Tax revenue generated by 
Direct Travel Spending in Arizona 
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Travel Industry Tax Revenues represent 7% of all State and Local 
Tax Revenues in Arizona

7



Local and state travel taxes generated $1.6 billion 

2012 Local and State Tax revenue generated by 
Direct Travel Spending in Arizona 
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2012 Direct Travel Employment in 
Arizona 
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2012 Direct Travel Earnings in Arizona 
(dollars) 
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Gross Domestic Product 
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2012 Canadian Visitation to Arizona 
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2012 Canadian Visitation to Arizona by 
Province 
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Source:  Statistics Canada 

Province	 2012	 %	Change	12/11	

Alberta	 	243,600	 	3.3%	

Ontario	 	168,100	 												-3.9%	

Bri:sh	Columbia	 	164,500	 			7.0%	

Quebec	 			52,300	 	13.2%	

Saskatchewan	 			50,600	 											45.4%	

Manitoba	 			34,500	 				-8.5%	

Atlan:c	Canada	 			14,500	 	29.3%	

TOTAL	 	728,000	 			 	3.4%	



2012 International VisaVUE Spending 
Trends in Arizona 
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Source:  Statistics Canada 

Overseas,	
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International to Arizona
5 million overnight visitors

VisaVue Spending Data
Canada top spenders



Arizona’s Competition 

Utah Colorado

New 
Mexico

Texas
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Arizona’s Competition 

California Florida

New York Hawaii
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Arizona’s Competition 

France

China

PeruItaly
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Arizona Office of Tourism 

•  The Arizona Office of Tourism is the only 
statewide tourism entity promoting Arizona as a 
world-class, leisure destination.  

•  Program of work includes: 

§  Research 

§  Advertising Campaigns 

§  Trade and Media relations 

§  Communications and Public Relations 

§  Community and Tribal Tourism Efforts 
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AOT FY14 Advertising Campaigns 
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Trade and Media Relations 

•  Generated more than 
145 Canadian articles  

•  Produced more than 
$1.5 million in PR Value 

•  Reached more than 33 
million Canadian 
readers  
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Thank you! 

arizonaguide.com – consumer website 

azot.gov – business website 

 
Mark Stanton 

Deputy Director 

Arizona Office of Tourism  

Mstanton@azot.gov  
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